
BUILD YOUR LIST OF 

DONOR PROSPECTS



1)  START WITH YOUR NATURAL BASE  
OF SUPPORT

When setting out to build your list of prospects, start with your organic 

infrastructure of support. Connect with individuals who have an existing 

knowledge of who you are and have some connection to you  

(however small!) personally, professionally, or politically.

A good place to start: 

   People that Know and Like You 

   Holiday Card List

   Anything You’re a Member of

   The PTA

   Chamber of Commerce

   Country Club

   Volunteer Groups

   Faith Based Groups

Lay out a full picture of why you need their help, now. Get creative!  

Use your personal connections to make a compelling appeal. These people  

know you better than anyone else.

PRO TIP: Majority Money has a full team of fund-raising  
specialists who will help you build a list of potential donors.

 

2) REENGAGE PAST SUPPORTERS 

If you’ve run for office before, reengage your previous supporters.

Ask them to reinvest and match their previous support. See if your top 

supporters and closest allies would be willing to host events and enlist their 

networks to help you meet new people in order to grow your audience. 

Reengaging past supporters is crucial in getting off the ground. This group 

has the highest probability of contributing to your current effort and will 

help generate the momentum needed to find new supporters in the future.

PRO TIP: Communicating with your supporters even when 
you aren’t asking for money is just as important. Keep them in 
the loop to make them feel like part of the team. Otherwise, 

they might feel like you’re using them as a piggy bank. 



3) TARGET KNOWN DONORS

You have to be talking to the right people if you want your message  

to resonate. 

Once you’ve moved beyond the people that you know, start targeting 

people who are known to contribute to political campaigns or  

like-minded causes. 

You can reach them across a variety of mediums including direct mail, 

mobile, digital, e-mail marketing and phones. 

Remember: it’s crucial you build trust with your donors. Keep them on board 

and build that relationship. Don’t just communicate with them when you 

need money. 

PRO TIP: Majority Money has the data to help you target 
the right people with the right message across a variety 

of different mediums in a cost-effective manner.
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